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Summary 
 

 Bus and coach travel is the most sustainable and energy-efficient mode of collective public 
transport 

 The use of bus and coach by tourists should be prioritised and all tourist attractions made 
‘coach-friendly’ 

 Infrastructure throughout the UK needs improving to support this choice 

 Private car use should be discouraged and easy alternative options offered 

 A UK-wide tourist bus pass offer should be designed and promoted 

 Tourism planners need to steer people away from car hire/use 

 Successful sustainable tourism examples should be disseminated and easily available to all 
interested parties  

 Innovative projects should be supported with funding and expertise 

 Carbon offsetting is a potentially useful tool but not the solution to decarbonised tourism 

 Government should support research for clean fuels in polluting forms of transport eg air travel 

 Government should be more proactive in providing public information on comparison data of 
different modes for a journey to enable greener choices to be made 

 Government should produce a bus and coach strategy  

 Bus and coach should be actively excluded from the general message that transportation causes 
pollution, as they represent much greener transport options. 

 
Making tourism more sustainable 
 
Tourism creates jobs - lots of them. In fact, one person in every 10 is employed in tourism-related 
jobs1. There is clearly a tension, therefore, between reducing the impact and putting up barriers to 
tourists.  
 
Tourism by coach in the UK and the use of buses and coaches by tourists while in the UK should be 
seen as a critical part of a cleaner, greener tourism industry: no other means of collective passenger 
transport is more energy efficient2. 
 

                                                             
1 World Economic Forum 2017 
2 ADEME study on the energy and environmental efficiency of transport modes, 2008 
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There is a great deal of evidence that the decarbonisation of the UK bus and coach industries is also 
far in advance of that of other forms of motorised transport. Coaches emit 0.03 kg of CO2 per 
passenger-kilometre; half that of trains, radically smaller than the 0.11 kg emitted by cars and 0.18 
kg by airplanes3. In addition, these industries have committed to purchasing only emissions-free 
vehicles by 2025, long before required under the Government’s Road to Zero target date of 2050. 
  
Tourism by coach, therefore, should be prioritised across the UK. Local authorities and national 
parks should be expected to provide appropriate parking and shuttle services for tourists, and 
reasonable comfort and support options for drivers in destination towns, cities and attractions, 
including national parks. Mandatory park-and-ride schemes should also be provided where tourism 
is itself a threat to the attraction being visited. Guidance is available for local authorities on 
achieving coach-friendly status4 which ought to be the norm for all tourist towns and attractions.  
 
Private car use should be actively discouraged in order to protect the environment. This needs to be 
handled sensitively, with accessible and supportive options so as not to destroy the market for the 
attractions.  
 
Tourists should be strongly encouraged by all involved in the tourism industry to use local buses at 
their destination towns or cities. A tourist ‘pass’ could be developed which can be purchased in 
advance and accepted in each country of the UK or, even better, a UK-wide scheme. This would offer 
the best available deals for a one-day or multiple-days’ excursions in and around the destination(s). 
There could be a requirement on the travel industry to ensure that their customers are gently 
steered away from car hire options while touring the UK and made aware of the benefits of 
alternatives.  
 
There is a growing number of examples of sustainable tourism projects, partly in response to the 
growth in the number of travellers who are significantly more likely to visit destinations and make 
purchases from travel companies based on their sustainable practices5. In the UK’s Lake District, the 
focus has been on improving the ease with which people can pay for, and change between, different 
modes of travel through integrated ticketing and discounts for those arriving by public transport. In 
Italy’s Cinque Terra district, tourists exploring the region can purchase a card for one, three or seven 
days which also provides unlimited access to the train and bus between villages which are not 
accessible by car.  
 
New Zealand is committed to making transport more sustainable for both tourists and the general 
population, who are encouraged to explore the country’s impressive but deliberately inaccessible 
scenery on foot wherever possible. New Zealand’s national public transport network, InterCity, 
operates the combined networks of InterCity, GreatSights and Gray Line which connect to more than 
600 destinations nationwide, with over 130 services every day6, removing any real incentive to travel 
by car outside a city.  
 
Examples such as these of good practice should be disseminated by all means possible and 
innovative ideas should be supported with expertise and funding.  
 
Given the much greater emphasis on climate change action by younger people, and the world 
movement towards arresting the damage we all do to the planet7, this issue is rising higher on the 

                                                             
3 Pew Centre on Climate change 
4 https://www.coachfriendly.co.uk/requirements 
5 http://mandalaresearch.com/downloads/role-sustainability-travel-tourism-2016/ 
6 https://sustainabletourism.net/case-studies/austrailianz/europe/ 
7 UN’s 2030 Agenda for Sustainable Development 

https://www.coachfriendly.co.uk/requirements
https://sustainabletourism.net/case-studies/austrailianz/europe/
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social and political agenda: the time is ripe to ensure that it is given the priority it deserves. A 
movement to encourage bus and coach use as the main modes of transport would be an effective 
strategy with swift effect on reducing carbon emissions8. 
 
The role of offsetting in sustainable tourism 
 
Despite the strenuous efforts which have gone into ensuring that carbon offset schemes have real 
impact, there is still a significant lack of confidence in this as a means of overcoming the damage 
done by long-haul flights, for example9. Research commissioned by the EU in 2017 showed that even 
the best schemes have not reduced emissions10. 
  
At best, carbon offsetting appears to be ‘better than nothing’ for people who are genuinely trying to 
reduce their personal carbon footprint. It is seen by many environmental experts, however, as a 
dangerous distraction, likely to reduce interest in mitigating or reducing our emissions11. 
 
There is a window of opportunity to influence the public attitude as we experience a gradual shift 
towards ‘green guilt’, leading to an understanding of the need to address climate change. Carbon 
offsetting may be one tool that enables people to feel they are doing something of value, providing 
that access to such schemes is clear and easy, and the quality control remains high and easily 
verified. A ‘kitemark’ for appropriately accredited schemes could be provided by the Government to 
increase consumer confidence and encourage more bus and coach operators to offer this option.   
 
What could the Government do?  
 
By 2025, coaches coming from overseas should be required to meet the same environmental 
standards as UK coaches in order to be allowed into the UK, rather than into designated Clean Air 
Zones, and a process of low or no-cost verification agreed. This would need to be clearly signalled in 
advance to ensure that all the good work from our domestic industry is not undone by incoming 
polluting vehicles. Given the Government’s ambition to make the whole country a Clean Air Zone by 
2050, it makes sense to require parity for any incoming vehicle with the standards of domestic 
legislation in the meantime. 
 
In managing outbound tourism, the UK Government should support research into clean fuels for 
high-emission modes of travel, with air travel the most polluting and, therefore, the most important. 
Information should also be directly provided to the public and schools on the relative impacts of 
different modes of transport. There are already useful sources of comparison such as the Pew 
Centre’s comparison infographic12. Support from Government for smaller bus and coach companies 
would be critical to make the transition to clean fuel vehicles, along with the infrastructure needed 
to make all areas, especially rural routes, accessible to such vehicles.  
 
Support from Government would also be useful for a forum for tour operators to learn from 
successful, sustainable projects. The number of possibilities and pressures on smaller tour operators 
is confusing and small operators will have limited resources for trials and tests. A means of 
promoting successful initiatives could be vital in inspiring confidence that they have a role to play. If 
the Innovations Fund could also offer funding and make expertise available to people with creative 

                                                             
8 WHO policy on sustainable transport strategies 
9https://www.wired.co.uk/article/carbon-offsetting-uk-flights  
10 https://www.responsibletravel.com/copy/carbon-offsets 
11 Professor Kevin Anderson of the Tyndall Centre for Climate Change Research in Manchester, UK. 
12 http://www.busandcoach.travel/images/infographics/green/infographicgreenerwaytogetthere1.png  

http://www.busandcoach.travel/images/infographics/green/infographicgreenerwaytogetthere1.png
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ideas on this front, that would have a multiplier effect if the conditions of a grant meant that 
grantees’ experience would also need to be made available to others in agreed ways.  
 
The provision of taxes and incentives could play a part in encouraging all stakeholders to work 
together to make it straightforward and clear for consumers to make sustainable choices when 
planning their travel or when spontaneously choosing an outing. It is currently very difficult to access 
the kind of information needed to choose a sustainable option so the buyer needs to be committed 
to making an environmentally responsible choice. Convenience needs to be a priority consideration 
in offering sustainable options to tourists, both domestic and overseas.  
 
The biggest contribution Government could play in the immediate future would be to make a clear 
distinction between the contribution to emissions made by bus and coach, and that of the rest of the 
transportation world: there is an incorrect assumption that buses and coaches contribute as much 
carbon as HGVs and private cars, which is clearly not the case. If the Government was to produce a 
bus strategy which explained the role of bus and coach in reducing pollution and improving air 
quality, this would go a long way to overturning those assumptions. In the meantime, a focus on 
reducing emissions from other forms of road transport would be welcome.  
 
 
Background information 
 
At Bus Users, our mission is to bring people and communities together, through socially inclusive 
transport. 
 
We have worked closely with the Department for Transport to advise on passenger rights, the 
passenger involvement aspects of the Bus Services Act 2017, the detail of the proposed Accessible 
Information Regulation and all other matters where input on behalf of passengers is needed.  
 
We deal with complaints from bus passengers and work alongside communities to make the case for 
continuing service provision and subsidy. We also hold regular events in rural and urban settings to 
enable residents to make local transport providers and policymakers understand their needs and the 
impact of poor transport on people at risk of isolation and social exclusion.  
 
We are an approved Alternative Dispute Resolution (ADR) Body for bus and coach passengers, and 
the nominated body for dealing with complaints under the European Passenger Rights Regulation 
2013 / (The Rights of Passengers in Bus and Coach Transport (Exemptions and Enforcement) 
(Amendment) Regulations 2017). Bus Users UK Charitable Trust is a Registered Charity numbers 
1178677 and SC049144 and a Company Limited by Guarantee Registration Number: 04635458 
 
Bus Users  
Victoria Charity Centre 
11 Belgrave Road 
London SW1V 1RB 
 
Tel: 03000 111 0001 
enquiries@bususers.org 
www.bususers.org  
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